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shopping online
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online, not alone
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It’s social
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Happy End
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Is it really  so bright?
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EXCLUSION OF INCIDENTAL, CONSEQUENTIAL AND CERTAIN OTHER DAMAGES.  

 
TO THE MAXIMUM EXTENT PERMITTED BY APPLICABLE LAW, IN NO EVENT 

 
SHALL [omissis] OR ITS SUPPLIERS BE LIABLE FOR ANY SPECIAL, INCIDENTAL, 

 
PUNITIVE, INDIRECT, OR CONSEQUENTIAL DAMAGES

 

WHATSOEVER 

 
(INCLUDING, BUT NOT LIMITED TO, DAMAGES FOR LOSS OF PROFITS OR 

 
CONFIDENTIAL OR OTHER INFORMATION, FOR BUSINESS INTERRUPTION, FOR 

 
PERSONAL INJURY, FOR LOSS OF PRIVACY, FOR FAILURE TO MEET ANY DUTY 

 
INCLUDING OF GOOD FAITH

 

OR OF REASONABLE CARE, FOR NEGLIGENCE, AND 

 
FOR ANY OTHER PECUNIARY OR OTHER LOSS WHATSOEVER) ARISING OUT OF

 
OR IN ANY WAY RELATED TO THE USE OF OR INABILITY TO USE THE SOFTWARE, 

 
THE PROVISION OF OR FAILURE

 

TO PROVIDE SUPPORT OR OTHER SERVICES, 

 
INFORMATON, SOFTWARE, AND RELATED

 

CONTENT THROUGH THE SOFTWARE 

 
OR OTHERWISE ARISING OUT OF THE USE OF THE SOFTWARE, OR OTHERWISE 

 
UNDER OR IN CONNECTION WITH ANY PROVISION OF THIS EULA, EVEN IN THE 

 
EVENT OF THE FAULT, TORT (INCLUDING NEGLIGENCE), MISREPRESENTATION, 

 
STRICT LIABILITY, BREACH OF CONTRACT OR BREACH OF WARRANTY OF 

 
[omissis] OR ANY SUPPLIER, AND EVEN IF [omissis]

 

OR ANY SUPPLIER HAS BEEN 

 
ADVISED

 

OF THE POSSIBILITY OF SUCH DAMAGES.

Information CAN BE overwelming
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Information CAN BE misleading
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So what? 

We need Trust
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HCI studies proved that people 
 can have 

(trust) relationships
 

with ICT
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“Individuals can be induced to behave as if
 

computers 
warranted  human treatment, although

 
users know 

that machines do not actually warrant this treatment” 

[Nass et al, ‘Can computer be team-mates?’, 1996]
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“Trust
 

is the intervening variable that directly affect
 the use

 
of a certain technology” 

[Muir, ‘Trust in automation?’, 1997]
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Quality  Trust Usage
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Trust
 

model for digital information
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Which is our
target?
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Understanding  aspects   that influence the users’  perception of  trust
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Defining a criterion for   the evaluation  of   sites’  perceived trust
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Questions,   so  far?
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et al, 2008
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Does
 

Kelton’s
 

model 
 fit

 
recommender

 
sites?
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Our approach in evaluating 
 trust in recommendations

1.
 
User Interface

2.
 
Linguistic

 
content 

3.
 
Quality of recommendation/reviews
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User Interface
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Guidelines to a trust‐inspiring user interface
 [Shneidermann, 2004]

•Patterns of past performance
•Reference of past / current users
•Show certification from third parties
•Easy to locate and read policies
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What might affect
 recommendations’ perception of trust?

 [Tseng and Fogg, 2004]

•First‐hand experience
•Reputation of the reviewer
•Surface attribute (language)
•Stereotypes 
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Linguïstisch
 

Analysis
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•Contact Information 
•Grammar and Spelling
•Duplication
•Publication date
•Source of Reputation
•Subjectivity

Analysis of Content?
 (Trust Indicators) 
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•Contact Information 
•Grammar and Spelling
•Duplication
•Publication date
•Source of Reputation
•Subjectivity

[Martin M.,  
‘Reliability and Verification of  Natural Text on the WWW’ , 2005]

Automatic
 

Analysis of Content? 
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•Contact Information 
•Grammar and Spelling
•Duplication
•Publication date
•Source of Recommendations
•Subjectivity

[Virgin Griffith,  ‘WikiScanner’
 

, 2007]

Automatic
 

Analysis of Content? 



zie tab beeld/kop- voettekst om dit te wijzigen

“WikiScanner, makes it possible to figure out
 

which 
 organization made which edits

 
to a Wikipedia

 
entry 

 by cross‐referencing IP addresses with a database of 
 IP address owners”

 
[NY times, 2008]

http://topics.nytimes.com/top/news/business/companies/wikipedia/index.html?inline=nyt-org
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•Contact Information 
•Grammar and Spelling
•Duplication
•Publication date
•Source of Recommendations
•Subjectivity

[Vox
 

Populi.nl, 2007]

Automatic
 

Analysis of Content? 
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Quality of
 

Recommendations
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Quality of Recommendations 
 (Trust Indicators)

•Better understanding of users
•Robustness
•Multi‐criteria ratings
•Recognition of Roles
•Rewards mechanisms
•Personalization
•Web‐of‐Trust
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Conclusion: preliminary check list

User Interface  Content Analysis  Recommendations 

Certification from trusted parties;
Management info;
Past reviews patterns;
References from past and current users;
Offer/Compare reviews;
Source of reviews easy to check;
Reputation of the reviews managed.

Contact info;
Grammar/Spelling;
Duplication;
Publication date; 
Source reputation;
Subjectivity.

Robustness;
Multi‐criteria reviews;
Recognition and roles;
Rewards mechanisms;
Personalization;
Web‐of‐Trust.
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Future work

•Validation is required
•How to quantify?
•How to visualize the results?

•What is the effect on the purchasing
•How to incorporate indicator in current web sites?
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